2024 Summer Term Schedule
2024455 H AR L HE

| DATES F3 | DETAILS 4%

| = Meet at the airport and fly to Paris together Ml &E & KIEFER
1 July6or7 i = take flight to Nantes B2 K 4¥F
i - = check-in and welcome dinner AMEEREKHGRILE

© = full day courses at Audencia 4 KIHF
i = group photo £
July | = group lunch&dinner 45 &If45

= full day courses at Audencia 4= KIHFE
3 Ivo * group lunch&dinner “I"&&IE
July = optional French course 2GR (4:30pm-6:00pm)
= full day courses at Audencia 4 K IR
4 July 10 * group lunch&dinner “J"&&IHE
wy = optional French course i (4:30pm-6:00pm)
® half-day courses at Audencia J: F if%
5 - | = group lunch&dinner “T-&& Ifi%

July 11 = company visit /)l 21y

* final exam at Audencia 5414,

Tuly 12 = group lunch& farewell dinner @ié&%ﬂuﬁﬁﬁ
= Nantes culture experience FAARESI T SRS

_ | = fly to Paris H{1: 122

Ttk . culture experience of Louvre Museum, Eiffel Tower (outside), Seine River

| Y NG S RIN

; | = group lunch&dinner “1*%5& M4

= culture experience of Palace of Versailles, Notre Dame, Arc de Triomphe
July 14 | Champs-Elysees 22 A4S
| = group lunch& special dinner 4% & FrafifE
" = transfer to Paris Airport 2% [LZA/LY
July 15 = take a flight and back to China ¢ KA/L[H|
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BOOST YOUR SELF-CONFIDENCE & SELF-ESTEEM

Manuel Paris, professional life and business coach, personal development trainer and psycho-
body therapist.

What do you know about who you are and how much do you trust yourself? Everything starts inside
ourselves. Trust starts with self-confidence. However, it is not a given. Good news is: you can train it.
This training will focus on:

Understanding what can block or enhance self-confidence and self-esteem.
Exploring your personal story to discover unifying thread for your identity.
Discovering how we relate to ourselves and one to another.

Know yourself better: your talents, points for improvement, what makes you unique.

Train your self-confidence and self-esteem.

Create your own « story » that makes you create the life you are after.

Overcome your main blocking thoughts and train trust for yourself and your environment.

Soft skills : self-confidence and self-esteem, knowing yourself to better perform.

Role plays, subgroups, challenging judgements and bias.

Participating in all modules: 20%

Personal "Self-Boost" presentation to your team at the end of the course including all findings:
40%

Feedbacks on “Self-Boost” presentations to yourself & your team members: 10%

Get personal feedback from at least 5 persons: 10%

Final MCQ quiz to check upon knowledge: 20%

¢ Rosenberg M. Nonviolent Communication: A Language of Life., PuddleDancer Press, 2015.
e Shankland R. Positive psychology, second edition, Dunod, 2014.
e Goleman D., Emotional intelligence, Poche J'ai lu, 2014.
e Watzlawick. P., The language of change, Poche, 2014.
¢ Maslow A., Becoming the best version of yourself, Eyrolles, 2013.
® Riou A. Play the role of your life, Homme, 2007.
¢ Hauvette D., The power of emotions, Organisation, 2004.
e Lenhardt V. Transactional analysis, Organisation, 2003
e Salomé J., The courage to be yourself, Pocket, 2003.
e Servan-Schreiber D. Healing, R. Laffont, 2003.
4 ECTS; 2 US
Session Description
1. Opening together with identity
What are your expectations? Basics to start working together. Agenda of the course.
How to communicate effectively? Who are you?
Identity in the world of philosophy, sociology and psychology. Who has studied it? How do we
shape our identity? Your life story and your values - what makes you special - analyze these key
events in your life that shaped you.
2. Identity & life goals
Your life in an overview. What is or not under your control? What goals define your life & your
identity? How do you set them?
Identify the common thread in your life experiences and where it leads you to.
3. Self, self-esteem & dreams
Discovering the archetypes of self-awareness. How to broaden your knowledge of self and unravel
your beliefs? What breaks or boosts your self-esteem?
Dare to dream big in an VUCA world.
4. Relations, self-confidence & needs
Experience the way we relate to one another and how it affects our self-confidence.
Needs : How to discover, express and answer to your needs and those of others.
What breaks or boosts your self-confidence?
5. Getting ready & teach back
Digging deeper into our mechanisms and how to step out of counterproductive reflexes.
What did you learn as a team and what can you teach the class?
Getting ready for the assessment and the “Self-Boost” presentation.
6. Test my knowledge & present my “Self-Boost”

Closing together the week with a rooting of your key discoveries.

Laying out your knowledge on identity, self-esteem and self-confidence.

What did you discover about yourself? How do you choose to boost your self-esteem and self-
confidence to thrive on being yourself?

AUDENCIA SUMMER TERM COURSE CATALOGUE | 1
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Rosenberg M. Nonviolent Communication: A Language of Life., PuddleDancer Press, 2015.
Shankland R. Positive psychology, second edition, Dunod, 2014.

Goleman D., Emotional intelligence, Poche J'ai lu, 2014.

Watzlawick. P., The language of change, Poche, 2014.

Maslow A., Becoming the best version of yourself, Eyrolles, 2013.

Riou A. Play the role of your life, Homme, 2007.

Hauvette D., The power of emotions, Organisation, 2004.

Lenhardt V. Transactional analysis, Organisation, 2003

Salomé J., The courage to be yourself, Pocket, 2003.

Servan-Schreiber D. Healing, R. Laffont, 2003.

4 ECTS; 2 US

1. SikFEIT5
2. Shra NAHim
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DATA SCIENCE FOR MARKETING

Martine George, PhD, Professor of Management Practice at Solvay Brussels School of Economics
and Management

In this course, we will examine how data science technologies can be used to improve marketing
decision-making. We will study the fundamental principles and techniques of data science, and we
will examine real-world examples and cases to place data science techniques in marketing context,
and to develop data-analytic thinking.

This course presents a set of fundamental principles for extracting useful knowledge from data.
These fundamental principles are the foundation for many algorithms and techniques for marketing
data science, but also underlie the processes and methods for approaching marketing problems
data-analytically, evaluating particular marketing data science solutions, and evaluating general
marketing data science plans.

The class meetings will be a combination of lectures on the fundamental material, discussions of
marketing applications and cases, exercises and workshops with data.

The class requires some basic knowledge of statistics.

At the end of the course, the participants will be able to:

e Discuss marketing data science intelligently with data scientists and with other stakeholders
e Better understand proposals for marketing data science projects and investments

e Participate integrally in marketing data science projects

Predictive Analytics in Marketing
Performance & Evaluation
Descriptive Analytics in Marketing
Text Mining

The Analytical Advantage

Data Analytics thinking

Marketing Problems & Data Sciences solutions
Data Science Process

Getting started with RapidMiner

Data Visualization

Lectures

Case Studies
Classroom Workshop
Group project

Class participation and exercises. Final Project will aim to explore by group a marketing problem by
deploying an end-to-end predictive modeling process.

Class participation and exercises: 40%, Final project in group 60%.

¢ Kotu, V., Deshpande B. (2018). Data Science: Concepts and Practice", Morgan Kaufmann
https://www.sciencedirect.com/topics/mathematics/rapidminer (accessed on 22/10/2022)

e DavenportT.(2017). Competing on Analytics” (2nd Edition). HBS Publishing.

® Provost, F. and Fawcett T. (2013). Data Science for Business, O'Reilly Media Inc.

4 ECTS; 2 US

8x3-hours sessions

Session Description
1. Overwiew
Data Analytics Thinking

2. Marketing Problems & Data Sciences solutions
Data Science Process

3. Getting started with RapidMiner
Data Visualization

Predictive Analytics in Marketing
Performance & Evaluation
Descriptive Analytics in Marketing

Text Mining - The Analytical Advantage

@ N & G s

Group Presentations

AUDENCIA SUMMER TERM COURSE CATALOGUE |2
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¢ Kotu, V., Deshpande B. (2018). Data Science: Concepts and Practice", Morgan Kaufmann
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EUROPEAN PRODUCTIVITY

Amelia M. Biehl, Visiting Professor, Florida Gulf Coast University

This course offers an in-depth look at productivity in several European countries. The course will first
introduce various measures of productivity, including gross domestic product and per capita gross
domestic product. These measures will be used to compare and contrast economic well-being
amongst European countries as well as analyze the numerous causes and consequences of variation
in economic well-being.

Upon successful completion of this course, students will:
e understand various measures of economic well-being, including gross domestic product (GDP)
and per capita GDP
be able to interpret and analyze country-specific GDP data
understand the causes of economic growth
understand why some European countries have higher economic growth rates than others

Gross domestic product (GDP), per capita GDP, economic growth (causes and consequences),
compare/contrast country-specific data.

Lecture, group work, and discussion
In-class Assignments, Presentation, and Exam

In-class Assignments: 26%
Presentation: 24%

Exam: 50%

e Economics Principles for a Changing World, 6th Edition (2023) by Chiang.
e Modern Labor Economics. 14th Edition (2023) by Ehrenberg & Smith

e Industrial Organization Theory and Practice (2019) by Waldman & Jensen.
e Public Finance and Public Policy, 7th Edition (2022) by Gruber.

4 ECTS; 2 US

Session Description
1. Introduction, Gross Domestic Product, Production Possibility Frontiers, International Trade,
Economic Growth, Human Capital Accumulation, analysis of European countries.

2. Economic Systems, Market Structures, Social Welfare, Income Inequality, analysis of
European countries.

Finish Material, Student Presentations

4. Exam

AUDENCIA SUMMER TERM COURSE CATALOGUE | 3
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Economics Principles for a Changing World, 6th Edition (2023) by Chiang.
Modern Labor Economics. 14th Edition (2023) by Ehrenberg & Smith
Industrial Organization Theory and Practice (2019) by Waldman & Jensen.
Public Finance and Public Policy, 7th Edition (2022) by Gruber.

.
.
.
.
4 ECTS; 2 US
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